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Despite a national and international context 
marked by uncertainty, the macroeconomic 
forecasts for France in 2025 continue to be 
cautious but encouraging. Controlling the 
public deficit, a priority of the new 
government led by F. Bayrou, remains a key 
challenge for consolidating the French 
economy, although it has little impact on 
growth.

In this context, GDP is expected to grow by 
0.9% in 2025, after two consecutive years of 
1.1% growth. Activity will accelerate more 
significantly from 2026 (+1.3%), driven by 
the easing of financial conditions. 
Consumption, the main driver of growth, 
will grow at a moderate pace in 2025, +0.9% 
anticipated by the Banque de France 
(following +0.8% in 2024). It will then gain 
momentum, growing by around +1.1% in 
2026 and 2027, supported by increases in 
wages and purchasing power.

Having peaked in 2023 (+5.7%), inflation 
slowed to +2.4% in 2024 and should remain 
below the 2% mark for the long term, with 

+1.6% expected as early as 2025. This 
marked decrease reflects the decrease in 
the prices of energy, food and 
manufactured goods.

Finally, the job market will remain strong in 
the coming months. The unemployment 
rate will remain below 8% in 2025 and 2026 
(after 7.4% in 2024), which is still 
significantly lower than in the pre-Covid 
period (8.5% in 2019). A more dynamic 
recovery in economic activity should favour 
a further drop in unemployment from 2027.

GDP Inflation
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Online sales (products and services)
Between January and September 2024,

+9.6% year-on-year

Recorded in the 3rd quarter of 2024,
more than in Q3 2023

Recorded in 3rd quarter 2024,
year-on-year
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Number of bankruptcies*
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(+ 4 % )
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Examples of recent or imminent openings
Since 2023, on the prime Paris streets
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LTZ perimeter 
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Examples of recent shopping centre openings in France
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Inaugurated in October 2024
110 shops, leisure facilities and restaurants

34,300 sq m developed by Apsys
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Examples of recent retail park openings in France
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Given the density of the retail network and the need to reduce land use, 
transformation is more relevant than ever for the repositioning of retail 
complexes in France.

Shopping centre owners have been taking the initiative for several years now 
to

• Diversify uses and meet the needs of the local population (coworking, 
medical centres, etc.);

• Diversify the retail mix and optimise rental income

• Re-think the integration of retail complexes in the city

GROWING CHALLENGES

Meeting the new expectations of consumers and demographic changes

Meeting the new expectations of consumers and demographic changes

Meeting the requirements of regulations and the challenge of climate change (zero-energy buildings, energy efficiency, etc.)

Meeting the requirements of regulations and the challenge of climate change (zero-energy buildings, energy efficiency, etc.)
Promoting the urban integration of retail sites and managing the risk of retail vacancy

Promoting the urban integration of retail sites and managing the risk of retail vacancy

Monitoring the financial equilibrium of operations: production costs, affordable rents for retailers, etc.

Monitoring the financial equilibrium of operations: production costs, affordable rents for retailers, etc.

Supporting the growth of the suburbs and meeting the needs of the population

Supporting the growth of the suburbs and meeting the needs of the population

INCREASED INITIATIVES

‘Cities and Businesses’ partnership since July 2023 to transform
- 76 sites in city centres and at the entrances to cities

- to be redeveloped as part of urban mixed-use projects

These projects will create 12,000 housing units, 120,000 sq m of retail 
space, 10,000 sq m of offices and light industrial space and 17,000 sq 
m of hotel space. The property vehicle is 80% owned by Carrefour and 
20% by Nexity.

Understanding all the different aspects (size, performance, accessibility, etc.) of retail sites

Understanding all the different aspects (size, performance, accessibility, etc.) of retail sites

‘Action Cœur de Ville’ is the second phase of the programme launched at the 
end of 2022 and covers the 2023-2026 period to continue and accelerate the 
transformations undertaken over the past five years
- €90 M to finance the expertise and operational engineering necessary for the 
projects to be carried out
- €500 M to invest in operations carried out by private players or public-
private partnerships
- €700 M to finance projects with loans
- €1.2 B invested by CDC Habitat for the construction or renovation of 8,000 
housing units

of these funds will be allocated to ecological transformation

This vehicle is owned by Banque des Territoires, CDC Habitat and Frey.
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In addition to mixed-use development (retail, 
offices, public facilities, etc.)
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*Share expressed in terms of all volumes invested in France, all types of assets combined.
**Share expressed in terms of all volumes invested in France, in retail.
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Europe outside the € ZoneFrance Other
Fonds / Fonds 
souverains

Foncières

OPCI / SCPI Autres

Privés
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€50-100M €100-200M > €200M
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1. A strengthening of certain retail formats (flagship, pop-up, etc.) and 
sectors, such as sportswear and luxury goods. However, there is a 
potential risk of saturation for certain rapidly developing sectors 
(discount, fast food, etc.).

2. The emergence of new formats focusing on leisure and 
entertainment, "retailtainment", offering an immersive experience 
to stimulate the desire to buy and extend the duration of visits

3. The roll-out of new concepts focusing on technology: between 
hyper-personalisation of purchases and a connected customer 
experience, combining physical and digital commerce
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The data used for this study comes from sources widely 
recognised for their accuracy, as well as from Knight Frank 
property market monitoring tools.

© Knight Frank SNC 2024 | Despite the utmost care taken in preparing this publication, Knight Frank cannot be held responsible for any errors. Furthermore, as a general market study, this document does not reflect Knight Frank's opinion on specific projects or 

properties. Reproduction of all or part of this publication is permitted, provided that the source is expressly cited. | Image credits: ©AdobeStock/ ©Unsplash
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